
�S�O�L�Q�H�V���V�H�H�N�L�Q�J���W�R���D�G�G���W�K�H���V�N�L�O�O�V���R�I���H�I�I�H�F�W�L�Y�H���F�R�P�P�X�Q�L�F�D�W�L�R�Q���D�Q�G��

�O�H�D�G�H�U�V�K�L�S���U�H�F�R�J�Q�L�]�H�G���D�V���Y�D�O�X�H�G���D�Q�G���F�U�L�W�L�F�D�O���W�R���S�U�R�I�H�V�V�L�R�Q�D�O��

success in all major professions.  Prior to completion of the 
program, the student will successfully complete a capstone 
strategic communication course. 

Upon completion of the degree program, the student will 
have a thorough knowledge of critical thinking regarding stra-
tegic communication through a myriad of courses ranging 
from communication research to theories of strategic commu-
nication, ethics and legal issues in communication to advertis-
ing and public relations and online media communication sys-
tems.  The student will succeed in a theoretically grounded, 
multifaceted media learning environment. 

The following outlines the additional expected program 
learning outcomes of participants enrolled in the Master of 
Science Degree in Strategic Communication: 

 Knowledge of digital media and multi-media plat-

formye4e public and communication industries;

 

 Develop a framework on how to use the evolving 

communication models to better serve the public 
with information 

Admission Requirements 

Unconditional Admission 

1. Hold a baccalaureate degree from a regionally accredited 
college or university with a minimum overall undergradu-
ate grade point average of 2.5 (4.0 scale) or a 3.0 grade 
point average on the last 30 semester hours.  All hours 
attempted in the term in which the 30 semester hours 
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